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Link Value Factors - Intro

It's a known fact that no two links are equally the same, in this research | attempted to see every two links as equals. While this
obviously makes it impossible to create a 100% accurate piece of content, this - together with the dozens of interesting comments-
results in a document that might be of value for everybody who's somehow envolved in building links. The grain of salt that comes with
this research is far being outweighed by the value of the present data.

While some might use this document for entertaining purposes only, these results and factors can be enterpreted by everybody as an
indication that, while lots and lots of different factors come into play of the process, building links sure isn't rocket science.
It's way cooler.
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Top 10 Most important factors Top 5 Most agreed factors

1. Robots. txt exduded page (DF) - 4.75 1. Alexa ranking

2. Anchor text - 4.56 2. Robots. txt exduded page (DF)

3. Link is on penalized page (DF) - 4.50 3. Domain authority (in quality of backlinks)
4. Page authority (in inbound links) - 4.38 4. Page relevance (words only)

5. Domain authority (in quality of backlinks) - 4.38 5. Number of links

6. Amount of outbound links on page - 4.25

7. Total amount of links on page - 4.06 Top 5 Most controversial factors

B Acoal domdin —‘4.0§ ) 1. TLD (.com, .edu, etc.) -based on TLD alone
9. Relevant authority (in rankings on relevant keywords) - 3.94 2. Type oflink (image, text)
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Aaron Wall

Andy Beard
Andy Hagans

Bill Hartzer
BlogStorm
CopyBlogger
Cornwall SEO
David Maylor
Debra Mastaler
DoshDosh

Eric Enge

Eric Ward

Greg Boser

Jim Boykin's blog
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Justiien Gaspard
Lee Odden
LinkJuicy
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Mashable
Michael Gray
Michael Martinez
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J. Lomain authonty (n Fagerank)

4. Domain authority (in rankings on irrelevant keywords)

5. Target page (where the link points to) location

Categories of linking factor

Link Factors

The first 9 questions will focus on the link factors. This means only factors directly related to the link itself and no on-page or on-domain

stuff yet.

01. Anchor Text

Is the anchor t of alink of influen the value of

For example, does it matter if the linkis a URL, the company name or a rele

Bob Gladstein: “Even with Gooslebombs ostensibly shut down, there's no guestion that anchor text makes a bie difference.”
Jim Boykin: I believe that so are the words near your link."”

Eric Ward: “Multiple factors play into the ultimate effect of anchor text. The best anchor text in the world is meaningless if the
site has net shown previous signals of trust.”

Aaron Wall: “You can see how powerful this just by testing adding a new related word or twa in your inbound anchor text and see
how quickly you start ranking for phrases including that word."

Joost de Valk: “In my experience, even good anchor text on otherwise bad links might increase your rankings.”

Peter van der Graaf: “As long as it doesn't look spammy; having perfect anchor text is easy SEQ"

Patrick Altoft: “Anchor text has no bearing on the trust that a link passes but it has a big effect on rankines for similar terms.”
André Scholten: “The most important aspect of a link is the anchor text. It (should) tell everything about the page that is
behind it."”

Peter da Vanzo: “Depends on which search engine you're talkine about as to the desree of influence.”

Maurizio Petrone: “You should differentiate... having all or most of your backlinks having the same anchor text is not a good
idea. And the distribution is taken into account when it’s time to assien value to ecch single link."

Ralph Tegtmeier: “its a volume thing, though not linear. Even tons of non-anchored links may give you sorme linkjuice but only
minimally so.”

Hamlet Batista: “Kevword rich anchor text still remains a very important factor, but links with URLs or brand names are
important to have too."

02. Age of the link

Debra Mastaler: “More than the link, if the page the link sits on has age, that's more helpful,”

Bob Gladstein: “The ages of the site and the page clearly matter, so it would make sense that the age of the link would make a
difference, but | haven't tested this, "

Joost de Valk: “0ld backlinks from old sites will really do you well :}"

Peter van der Graaf: “A [ink ages within 3 ar 4 months. After that the value increase is neelectable.™

Jim Boyk'in: Y believe new links give a big push, then the value fades out some, then over time it's worth more aeain.”

André Scholten: “A long lasting link is a goed one if the page it's on still grows popularity also. If not: a good chance the link is
devaluating over tirme,"

Ralph Tegtmeier: “If there's any influence, we haven't been able to detect it."”

03. Type of link (image, text)

s the type of & nk oran im have an effect on the value of alink?

Bob Gladstein: “In my experience, a text link carries more weight for its anchor text than the alt attribute of an image link.
However, you have a little more freedorn in using images in a menu, since what would be a text link with an anchor of "Home” can
olternatively be an image link with an alt attribute of "Home - Rare and Used Books"."

Ralph Tegtmeier: “Cannot discern any particular value in non-text links."

Jim Boyk‘in: “An image with focused alt text is near equal to link text | believe.”

Hamlet Batista: “The ait text of an image when placed inside a link carries the same or similar weight to the link text alone™
Aaron Wall: “f it is an image you need to remember alt text.”

André Scholten: “images can have a title and alt attribute, but this kind of text is not as strone a with a nermal anchar text.”
Peter van der Graaf: “Alt togs are of less value than normal text”

Patrick Altoft: “As long as the images have alt text there isa't a huge difference.”

Eric Ward: “Again, multiple factors play into the ultimate effect of text and/or imasge (inks, The best image links in the world
are meaningless if the site where they reside has not shown previous signals of trust.”

Maurizio Petrone: “if the link is an image, the value af ALT attribute counts as an anchor text. Also, banner-like proportions {as
468°80 and so0 on) should be avoided, and larger images are likely to be taken in a greater consideration than smaller ones.”

04. Surrounding text (near-link relevance)
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Eric Ward: “Multiple factors play into the ultimate effect of surrounding text. In sorme cases it will be useful, in some cases it
will be useless.”

Bob Gladstein: “It's not clear to me whether it's more a matter of the general theme of the page or just text in the area of the
link, but it does make a difference.”

Peter van der Graaf: “Surrounding text in de direct vicinity of a link is important, but links in the vicinity are just as
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Performancing
Peter vd Graaf
Problogger

Pronet Blog

Search Engine Guide
SE Journal

Search Engine Land
Search Engine Watch
SEOmoz
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